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Purpose & Objectives

This workshop will introduce and familiarize participants with substance use prevention intervention
design and research methods using digital media technologies. Specifically, the workshop will give an
overview on persuasive messaging for prevention, and then go into depth in two main subject areas: 1)
the use of social media to deliver tailored messaging for prevention, and to use social media as a
platform to conduct rigorous intervention research, including randomized controlled trials and quasi-
experimental studies; 2) the use of apps and other features of mobile devices to create peer-influence
networks and to deliver peer-to-peer social influence interventions for substance use prevention. The
workshop will cover use cases and research on nicotine and tobacco control (including vaping and novel
nicotine delivery products), marijuana and alcohol use, and other drug use including opioids and
fentanyl.

Learning objectives: By the end of this workshop, participants will be able to:




- Understand the principles and recent research and evidence on digital media interventions for
prevention and public health

- Develop fundamental skills in the design and implementation of social media-based prevention
interventions and research methods

- Learn about how to develop apps for prevention

- Engage peer social networks (especially adolescents and young adults) to deliver prevention
interventions

Target Audience

The primary audience for this workshop is early- to mid-career prevention researchers and intervention
practitioners. Individuals who are planning to use communication and media strategies as part of their
interventions will especially benefit from the workshop content. Attendees should have some familiarity
with digital media as a tool for interventions and research, and have some familiarity with the published
literature from approximately the past 10 years on this topic.

Materials

Attendees will receive 2-4 research articles on the two main subject areas listed earlier to read in
preparation for the workshop. Also, we will share PPT presentations and demonstration materials from
social media and app-based interventions and research developed and evaluated by the organizer and
presenters. Finally, we will ask participants to bring at least one research concept or project that they are
planning (e.g., a grant concept or research plan) that they would like to discuss and receive help with
during the workshop. There will be an opportunity for participants to discuss their plans and ideas with
the organizer and presenters.

Brief CVs

Dr. W. Douglas Evans is Professor of Prevention and Community Health & Global Health in the Milken
Institute School of Public Health at The George Washington University. Dr. Evans has published over 200
peer-reviewed journal articles, books and book chapters on health education, communication, and
social marketing behavior change interventions. He has authored and/or edited four books, most
recently Social Marketing Research for Global Public Health from Oxford University Press in 2016.

Specifically, Dr. Evans’ work focuses on the translation of communication and marketing strategies
into intervention strategies to promote adoption of health behaviors and avoidance of health risk
behaviors, both in the United States and in low and middle income countries (LMIC) worldwide. He
studies digital health technologies, including mobile phones and social media, and their application to
changing health behavior. He applies these methodologies to reduce health disparities and improve
health equity.

Dr. William Crano holds the Oskamp Chair, Distinguished Professorship in Psychology in Claremont
Graduate University’s Division of Behavioral & Organizational Sciences. His basic research is concerned
with social influence, especially the impact of minorities on the beliefs and actions of the majority, and
on the effects of self-interest on attitudes and actions. His applied research is concerned with the


https://publichealth.gwu.edu/departments/prevention-and-community-health-global-health/w-douglas-evans
https://www.cgu.edu/people/william-crano/

development of persuasive and instructional information to prevent the spread of HIV/AIDS and to
prevent drug abuse in children and adolescents.

Dr. Jennifer Cantrell, DrPH, MPA, is an Assistant Professor in the Department of Social and Behavioral
Sciences at the NYU School of Global Public Health. Her research investigates emerging trends in tobacco
and nicotine use and industry marketing, and explores clinical, countermarketing and policy
interventions to diminish tobacco's appeal and promote health equity.

Dr. Jennifer Cantrell currently leads a National Cancer Institute (NCl)-funded grant (R01CA268932) that
uses Multiphase Optimization STrategy (MOST) to optimize cessation treatment for smokers living with
HIV in clinical care. This study uses MOST, implementation science and decision analysis to test four
interventions targeting multilevel barriers to quitting for people living with HIV, with the aim of
developing a cost-effective, scalable and sustainable treatment package delivered in HIV clinical care. In
other funded research, Dr. Cantrell uses diverse data sources and methods to explore evolving tobacco
and nicotine use patterns and the commercial determinants that drive use. Her research also examines
innovative digital counter-marketing strategies with a focus on achieving optimal exposure levels and
effective counter-messaging.

Dr. Kevin Amborse is the Director of Educational Technology, Partnership to End Addiction. He designs
solutions for disseminating evidence-based practice to clinicians, health care providers, and families.
Kevin received his Ph.D. in Educational Psychology with a specialization in learning, development, and
instruction from the Graduate Center, CUNY. His research interests are in human-computer interaction,
virtual worlds, social skills training, substance use disorder, educational games, and autism.

Dr. Elizabeth C. Hair is the Senior Vice President, Truth Initiative Schroeder Institute, Truth Initiative. Dr.
Elizabeth Hair oversees the health communication research at Truth Initiative, including the formative
research of the truth campaign and the longitudinal evaluation of the campaign’s effectiveness in
communicating anti-smoking messages to young adults. In addition, she conducts research on youth use
of traditional and emerging tobacco products.

Dr. Hair has over two decades of experience in conducting research on child and family well-being,
including issues related to health and mental health, health risk behaviors, vulnerable youth and the
transition to adulthood. Previously, Dr. Hair was a senior research scientist at NORC at the University of
Chicago. Her work has been funded by several major U.S. foundations and federal agencies, and she has
published work in leading research journals including Tobacco Control, Nicotine and Tobacco Research,
Development Psychology and the Journal of Adolescent Health. Dr. Hair has her doctorate and master’s
degree from Texas A&M University.

Outline of Workshop
The workshop will proceed as follows. The organizer will introduce himself and the workshop
presenters. Then we will begin with 3 presentations:

1. Dr. Crano will present on persuasive messaging research. He will relate this area of research to
digital media technologies and how they can be leveraged for prevention.


https://publichealth.nyu.edu/faculty/jennifer-cantrell
https://drugfree.org/staff/kevin-ambrose/
https://truthinitiative.org/who-we-are/our-team/elizabeth-c-hair

2. Drs. Evans, Cantrell, and Hair will present on how social media can be used to reach specific
audiences using remarketing technology, recruit them into research studies, and conduct
rigorous research through social media platforms, including following participants longitudinally
and delivering intervention content in RCTs and quasi-experiments.

3. Drs. Ambrose and Evans will present on the use of apps and other mobile device features to
design and deliver prevention interventions through peer social networks

After these presentations, which will last approximately 60 minutes, we will have a Q&A session and
then take a short break. Next, we will have breakout sessions in which participants will work on
designing a 1) social media-based prevention intervention, or 2) an app-based peer-to-peer prevention
intervention. Participants will be randomly assigned to these groups in approximately equal numbers,
and will be given specific instructions on how to develop a work product, including:

1. Intervention concept and specific aims (to include substances to be addressed, setting,
population, and other features)
2. Design main high-level components of the intervention (to include technologies to be used)
3. Develop a research plan (design, measures, methods)
4. ldentify potential challenges and solutions
These sessions will last approximately 45 minutes, followed by each group reporting back their results to
the full workshop, with Q&A, for another 15 minutes.

After this, we will take another short break, and then come back for a 15-minute closing session led by
the organizer and presenters with Q&A. The total time for the workshop will be 2.5 hours.

It should be noted that material for this workshop has been previously presented at international
conferences, including the United Nations Office on Drug Control (UNODC) meeting on social media and
drug use held in Vienna, Austria in August 2024. Drs. Ambrose, Crano, and Evans all attended and
presented material to be used in this workshop at that meeting.
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